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Buyer Activity
Windows
A Framework for Reading Audience Behavior

Stop publishing when you finish editing. Publish when

your audience is ready to consume. Early

engagement is often the strongest signal algorithms

use to decide whether to expand distribution. A

heavily produced campaign reel posted at 2 PM on a

Tuesday might underperform if your target audience

is at their desks. Align your deployment with actual

consumption habits, not just operational

convenience.

0 1 PSYCHOLOGY BY HOUR
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T H E  V E L O C I T Y  P R I N C I P L E

Early Impact
The initial window after posting is often

when social algorithms test your content

against a subset of your audience. Strong

early engagement signals to expand reach.

Treat posting times as a baseline, not a fixed

rule.

07:00 AM – 09:00 AM (Utility)

The Commute Scroll. High intent for lifestyle, activewear, and daily essentials. Audiences are preparing for the day;

they want efficiency, aspiration, and utility. Content here must be crisp and actionable.

01:00 PM – 04:00 PM (Lull Period)

Audience-dependent. Often the weakest engagement window for audiences with standard work schedules.

Workday fatigue sets in, and impressions can stall if your audience is busy. Adjust if your target differs.

08:00 PM – 11:00 PM (Impulse)

Escapism and Dopamine. The peak window for high-ticket beauty, luxury fashion, and fine jewellery. Evening browsing

tends to be more entertainment-driven, making emotional purchases more common. This is where conversion

happens.
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0 2 BASELINE STARTING POINTS

Instagram
REELS & CAROUSELS

M o r n i n g  C o m m u t e E v e n i n g  L e i s u r e

Demands structured storytelling. Avoid the mid-day slump for standard audiences.

Evening slots generate higher conversion intent for high-ticket items.

TikTok
SHORT-FORM VIDEO

E a r l y  M o r n i n g L a t e  N i g h t

Thrives on late-night entertainment scrolling. Initial momentum is highly rewarded, so align

with your audience's most active leisure time.

Pinterest
PINS & BOARDS

L u n c h  B r e a k E v e n i n g  Re s e a r c h

A planning tool, not a reactive feed. Afternoon and late evening are peak times for

moodboard creation and shopping research.

The Activity Framework

Identify: Pinpoint when your specific target audience is most active.

Match: Align your content type with their mindset at that hour.

Validate: Use analytics to confirm patterns, treating general times as a baseline.

Iterate: Repeat experiments every few weeks as behaviors shift.

Know what you sell, and map it to when your buyer is actively scrolling.
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