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Caption
Architecture
The Premium Swipe File

Customer hesitation happens in milliseconds. Your

copy needs to solve their objections before they

even reach the checkout. Stop writing generic filler.

This playbook establishes the standards for

conversion-driven copywriting.

0 1 THE MASTER FORMULAS

Regardless of your brand voice, every high-converting caption is built upon a psychological framework. Memorize these two

primary architectures.

FORMULA 01:  THE CONVERTER (SALES & PROMOS)

HOOK

Capture attention

→ PAIN

Create tension

→ BENEFIT

Offer outcome

→ PROOF

Build trust

→ CTA

Direct action

FORMULA 02: THE STORYTELLER (BRAND & ENGAGEMENT)

QUESTION

Plant a seed

→ CURIOSITY

Bridge the gap

→ SOLUTION

Reveal the answer

→ CTA

Direct action

0 2 THE MASTER VARIABLES

Frameworks are useless without context. Replace the bracketed variables in this swipe file with your own precise information.
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[Product]

The specific item or collection

being highlighted.

[Pain]

The customer's core frustration

or problem.

[Benefit]

The immediate positive result of

your product.

[Audience]

Who this product is specifically

designed for.

[Transformation]

The long-term emotional shift

they will experience.

[Offer]

The discount, bonus, or exclusive

purchasing angle.
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0 3 PLAYFUL & FUN VOICE

Why it Works:  Reduces selling pressure and encourages casual engagement through familiarity, relatability, and

humor.

Best For:  Gen-Z Apparel, Pop Culture Cosmetics, Food & Beverage, Community-driven Lifestyle Brands.
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N E W  A R R I VA L
OBJECT IVE

ENGAGEMENT

EXECUT ION

FAST

Because adulting is already hard

enough. Treat yourself to [Product] and

reward yourself today.

"Because adulting is already hard enough.

Treat yourself to the oversized cloud hoodie

and reward yourself today. Tap to shop."

P R O M O  /

D I S C O U N T

OBJECT IVE

CONVERSION

EXECUT ION

MEDIUM

We can't keep a secret. Take [Discount]

off [Product] because honestly, you

survived Monday and that deserves a

reward.

"We can't keep a secret. Take twenty

percent off all iced lattes today because

honestly, you survived Monday and that

deserves a reward. Code in bio."

I N T E R A C T I V E
OBJECT IVE

ENGAGEMENT

EXECUT ION

FAST

If [Product] was a mood, what would it

be? Settle the debate below.

"If our new Neon Crossbody was a mood,

what would it be? Unbothered CEO or

weekend ready. Settle the debate below."

R E S T O C K

A L E R T

OBJECT IVE

CONVERSION

EXECUT ION

FAST

You guys literally broke our website.

[Product] is officially back. Don't say we

didn't warn you.

"You guys literally broke our website last

month. The Cloud Slippers are officially

back. Don't say we didn't warn you. Link in

bio."



E V I O R Y K I T P A G E  0 3  /  0 8

04 LUXURY & ELEVATED VOICE

Why it Works:  Exclusivity and restraint increase perceived value. Speaks strictly to desires and status, avoiding

desperate sales pitches.

Best For:  High-end Fashion, Fine Jewelry, Premium Skincare, Niche Fragrances, Bespoke Services.
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N E W  A R R I VA L
OBJECT IVE

AWARENESS

EXECUT ION

FAST

Reserved for those who appreciate

quiet excellence. Introducing [Product].

"Reserved for those who appreciate quiet

excellence. Introducing The Noire

Timepiece in brushed titanium. Discover

the collection online."

P R O M O  /

E X C L U S I V E

OBJECT IVE

CONVERSION

EXECUT ION

MEDIUM

An exclusive invitation. Enjoy [Offer] on

[Collection]. A limited privilege for our

most discerning clientele.

"An exclusive invitation. Enjoy

complimentary monogramming on The

Heritage Leather Collection. A limited

privilege for our most discerning clientele."

S T O R Y T E L L I N G

/  C R A F T

OBJECT IVE

RETENTION

EXECUT ION

MEDIUM

The art of [Process]. Every [Product]

requires [Time/Effort]. True luxury

cannot be rushed.

"The art of precision. Every cashmere knit

requires over forty hours of meticulous

hand-finishing in our Milan atelier. True

luxury cannot be rushed."

S C A R C I T Y  /

R E S T O C K

OBJECT IVE

CONVERSION

EXECUT ION

FAST

The wait concludes. The highly sought-

after [Product] has returned to our

archives. Only [Number] remain.

"The wait concludes. The highly sought-

after Oud Absolu Fragrance has returned to

our archives. Only fifty bottles remain.

Acquire yours today."
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0 5 MINIMALIST & CLEAN VOICE

Why it Works:  Concise, ruthless editing keeps the viewer's attention purely on premium visuals. Removes

friction and analysis paralysis.

Best For:  Modern Tech, Utilitarian Apparel, Architectural Homeware, Design-first Brands.
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N E W  A R R I VA L
OBJECT IVE

CONVERSION

EXECUT ION

FAST

Built well. Nothing else. The [Product].

Available now.

"Built well. Nothing else. The Matte Black

Ceramic Desk Mat. Available now."

R E S T O C K
OBJECT IVE

CONVERSION

EXECUT ION

FAST

Back in stock. [Product]. Link in bio.

"Back in stock. Charcoal Heavyweight Tee.

Link in bio."

E N G A G E M E N T

OBJECT IVE

ENGAGEMENT

EXECUT ION

FAST

[Option A] or [Option B]. Choose.

"Matte White or Brushed Steel. Choose."

F E AT U R E

F O C U S

OBJECT IVE

AWARENESS

EXECUT ION

FAST

Engineered strictly for [Purpose]. The

[Product].

"Engineered strictly for maximum airflow

and silence. The Air Purifier V2."
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0 6 ASPIRATIONAL & STORYTELLING

Why it Works:  People remember narratives and relate to life transformations far more than they remember

product features. It builds lasting brand affinity.

Best For:  Fitness Apparel, Wellness Supplements, Creative Tools, Travel Gear, Coaching Brands.
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S T O R Y T E L L I N G

/  O R I G I N

OBJECT IVE

RETENTION

EXECUT ION

LONG-

FORM

Small habits become remarkable lives.

It started with a simple idea: [Idea].

Today, [Product] represents our

commitment to [Vision].

"Small habits become remarkable lives. It

started with a simple idea: fitness gear

should never distract you from your

workout. Today, The Core Collection

represents our commitment to

uncompromised performance."

T E S T I M O N I A L
OBJECT IVE

CONVERSION

EXECUT ION

MEDIUM

When [Name] tried [Product], she

noticed [Transformation]. Real stories

like this are why we exist.

"When Jessica first tried our Restore Serum,

she noticed her skin felt genuinely hydrated

for the first time in years. Real stories like

this are why we exist."

N E W  A R R I VA L
OBJECT IVE

AWARENESS

EXECUT ION

MEDIUM

Imagine waking up to [Desirable State].

That is the inspiration behind

[Product]. It is more than [Category]; it

is a feeling of control.

"Imagine waking up to a perfectly

organized, calm morning. That is the

inspiration behind The Daily Planner. It is

more than paper and ink; it is a feeling of

total control."

L I F E S T Y L E

F O C U S

OBJECT IVE

ENGAGEMENT

EXECUT ION

MEDIUM

For the [Adjective] [Target Audience]

who refuse to settle for [Pain Point].

Meet your new everyday staple:

[Product].

"For the ambitious creators who refuse to

settle for uncomfortable workspaces. Meet

your new everyday staple: The Studio Chair."
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0 7 DIRECT & SALES-DRIVEN VOICE

Why it Works:  Urgency and scarcity shorten the customer decision-making process by tapping directly into the

fear of missing out.

Best For:  Flash Sales, Black Friday, Limited Quantity Drops, Retargeting Ads.
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F L A S H  S A L E  /

U R G E N C Y

OBJECT IVE

CONVERSION

EXECUT ION

FAST

Today only. No extensions. [Discount]

on [Product]. Secure yours before

they're entirely gone.

"Today only. No extensions. Buy one get one

free on all Sunglasses. Secure yours before

they're entirely gone. Link in bio."

N E W  A R R I VA L

/  D R O P

OBJECT IVE

CONVERSION

EXECUT ION

FAST

Just dropped. [Product]. The ultimate

solution to your [Problem]. Click the

link in bio to shop the drop.

"Just dropped. The 72-Hour Duffle. The

ultimate solution to your weekend packing

nightmares. Click the link in bio to shop the

drop."

R E S T O C K  /

S C A R C I T Y

OBJECT IVE

CONVERSION

EXECUT ION

FAST

Restock alert. [Product] sold out in

[Time] last time. Don't make the same

mistake twice. Shop now.

"Restock alert. The Sculpting Leggings sold

out in under two hours last time. Don't make

the same mistake twice. Shop now at the

link in bio."

S O C I A L

P R O O F

OBJECT IVE

CONVERSION

EXECUT ION

FAST

[Number] five-star reviews don't lie.

Find out exactly why everyone is

obsessed with [Product].

"Over two thousand five-star reviews don't

lie. Find out exactly why everyone is

obsessed with our Charcoal Detox Mask.

Shop today."
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0 8 CRITICAL MISTAKES TO AVOID

Audit Rule:  Even the best framework fails if the execution is sloppy. Before hitting publish, audit your caption

against these common conversion-killing mistakes.

0 9 FINAL CHECK: THE CTA PROTOCOL

Never assume the customer knows what to do next. Do not leave the final conversion up to chance. Ensure your Call To Action

fulfills these four criteria:
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01 /  FEATURES OVER BENEFITS

People do not buy a 10,000 mAh battery. They

buy a phone that will not die on a night out. Sell

the outcome, not the spec.

02 / BURYING THE LEAD

Instagram cuts off captions after 125 characters.

If your first sentence is boring, they will never tap

"read more".

03 / CONFLICTING CTAS

Confused buyers take zero action. Do not ask

them to like, comment, save, and buy all in one

post. Pick one primary objective.

04 / GIANT WALLS OF TEXT

People do not read on social media; they scan.

Break your copy into short, punchy paragraphs

to maintain visual momentum.

05 / MISALIGNED VOICE

A luxury brand should not sound like a fast-

fashion retailer. Ensure your vocabulary strictly

matches your aesthetic.

06 / OVERUSING HASHTAGS

Cramming thirty hashtags looks desperate and

triggers spam filters. Use three to five highly

relevant, niche-specific tags.

Tell them what to do. (e.g., Shop the collection, Read the blog).✓

Tell them where to click. (e.g., Link in bio, Tap the product tag).✓

Mention urgency when relevant. (e.g., Before they are gone).✓

Never use more than one CTA. Focus their attention purely on the highest-priority action.✓
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1 0 CAPTION ASSEMBLY WORKFLOW

A system is only valuable if it is executed consistently. Follow this exact workflow sequence to assemble your captions moving

forward.

↓

↓

↓

↓
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01

CHOOSE BRAND VOICE

Determine the tonal baseline (Playful, Luxury, Minimalist, Aspirational, or

Direct).

02

CHOOSE OBJECTIVE

Decide what this post must achieve (Engagement, Awareness, Conversion,

or Retention).

03

SELECT FORMULA FRAMEWORK

Pick the specific framework architecture from the swipe file that matches

your objective.

04

REPLACE VARIABLES

Inject your specific [Product], [Pain], [Benefit], and [Offer] into the formula's

placeholders.

05

AUDIT & PUBLISH

Run the text through the Mistakes to Avoid checklist and verify the CTA

protocol before posting.


