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Strategic Copywrliting
Architecting the Reader's Journey

Aesthetics stop the scroll. Copy closes the sale. Most boutique owners write captions like
diary entries or spammy billboards. Stop relying on pretty photography to do all the heavy
lifting. Your caption must actively dismantle objections, build urgency, and guide the

buying decision.

1. Problem-Agitate-Solve (PAS)

PAS remains one of the most versatile copywriting frameworks because it mirrors how people naturally
evaluate problems before considering solutions. Do not start by pitching your product. Start by
identifying the exact tension your customer is feeling, reinforce the problem, and then present your item
as the natural solution.

WHY IT WORKS

Buyers rarely purchase because they discovered a product. They purchase because they finally recognize
a problem worth solving.

DO THIS (STRATEGIC) DON'T DO THIS (FLUFF)

Your winter skincare routine is failing Winter weather can be so harsh on

because your lipid barrier is
compromised.

Layering three different hyaluronic
acid serums isn't hydrating your skin;

it's suffocating it.

The Ceramide Recovery Cream acts
as a sealant. It locks in moisture and
repairs the barrier overnight. Shop
the link in bio.

our skin! We know how dry and flaky
it gets.

Our new cream is super hydrating
and might just be the perfect

addition to your daily routine.
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2. The Slippery Slide

philosophical opening directly to a product pitch.
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Your hook has one job: get the first sentence read. The first sentence's job is to get the second read.
Create momentum using dependent clauses and transitional phrases. Do not jump abruptly from a

DO THIS (CONTINUOUS FLOW)

Solid gold isn't an expense. Itis a
baseline for daily wear.

Because when you invest in 14k, you
stop calculating cost-per-wear.

DON'T DO THIS (STACCATO)

Looking for a new ring? This is our
Heirloom Dome Ring.

It is made of solid 14k gold. Buy it now

and wear it every day to elevate your

. . look!
Instead of taking off your rings to

wash your hands or apply lotion, you
live in them. The Heirloom Dome Ring
is engineered for continuous wear.

3. Line-Break Pacing Hacks

Giant blocks of text get ignored. Mobile screens compress text visually. You must format your captions to
maintain reading momentum. Use single-sentence paragraphs to create natural pauses and guide the
reader down the page. Never write a paragraph longer than three lines.

DO THIS (AGGRESSIVE BREAKS) DON'T DO THIS (WALL OF TEXT)

A beautifully curated Pinterest board A beautifully curated Pinterest board

won't manufacture your garments. won't manufacture your garments, so

. . L you really need a rigid production

You need a rigid production timeline. L .
timeline because the Fall Collection

The Fall Collection doesn't launch
when you feel inspired. It launches
when the supply chain dictates.

Align your sourcing timeline with your
seasonal drops.

doesn't launch when you feel
inspired, it launches when the supply
chain dictates, meaning you must
align your sourcing timeline with your
seasonal drops.
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4. Front-Load the First Sentence

Assume only the opening line will be seen before someone decides to expand the caption. If your hook
does not present a bold claim or identify a problem immediately, the rest of your copy is invisible. Cut
the generic greetings and pleasantries.

DO THIS (DIRECT TENSION) DON'T DO THIS (GENERIC)
That elevated basics collection isn't We are so excited to finally introduce
selling because your fabric drapes our brand new collection of elevated
like fast fashion. basics to you all today!

5. The Authoritative Call to Action

Tell them exactly what to do next. Avoid soft, hesitant language. Give a concrete, authoritative command
that guides the user. Vary these directives based on their stage in the funnel instead of always asking

them to buy.
VARIED DIRECTIVES WEAK FRAMING
* Save this before your next Check out our link if you're interested
photoshoot. in upgrading your jewellery collection

» Compare the two finishes. today.

* Build your capsule wardrobe.

« Discover the full collection.
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